¢ “Hay, just for tha racord, what the hell
kind of car is this?"

“Uh. . . what do you mean?”

“Just whal | said. What kind of car is this?
Like, is it a Ford or a Plymouth or what?""

“Gae, now that you mention it, | don' re-

ally know.™
“You don't know!"
“Wall . . | it's my wifa's car.”

“You mean because il's your wife's car
you don't know what kind it is? How long
have you had it?”

"Oh . . . avyear or so, | guess. What the
hall are you driving at?""

| decided | was getling into murky waters
and that I'd beller ease out of the goo be-
fora it got too thick, We were booming along
the San Diego Fraeway, just one more jot in
an endless river of whistling metal.

"l think it's a Dodge.”

I peerad at the anonymous molded foam
dash which looked exactly like all the other
anonymous maolded {oam dashes.

“Nah. | don't lhink s0,” he muttered as
we slid down an exit ramp. .

“Not & Dodge?” | chirped, tightening my
shoulder harness and keeping my head low,
ready for anything.

“Nah. | think it's a Polara. Yeah, that's
right. | remember now. I1’s a Polara.”

This little incident, which happened just
the way I've told it, word for word, has been
festering in my mind for a fong time now. it's
not & Dodga . . . it's a Polara. | knew there
was somathing significant there and now |
think I've finally got the answer.

| am about to formulate a theorum, which
is something I've always wanted o do since
that hellish year when | almast flunked Ge-
ometry |l. Ready, class? Naturally, this will
appear on the final, so you'd better take
notes, Henceforth this will be known as
Shepherd’s Theorum OFf Disappearing Man-
ulacturers, or What The Hell Kind Of Car
Was That Anywsay? .

It is my conviction that today there are
millions of Americans—otherwise moder-

ately intelligent citizens who have the fran-
chise to vote—who have not the foggiest
idea of who tha devil made their car, and if
you chailenge them on il they'd think you
wara some kind of “technical nuL." We real-
ly don't have Fords, Plymouths, Chevrolets,
Dodges or Mercurys. instead we have Cou-
gars, Galaxies, Chargers, Dusters, Roadrun-
ners, Barracudas and who-knows-what, the
whole menagerie that has somehow
ascaped from a vast episode of “The World
Of Disney.” The mind-numbing samaness
of the vast majority of junk pouring out of
Detroit has become so epidemic that I'm
beginning to wonder whether secretly Ford,
Chrysler, GM and AMC merged about four
years ago and one guy is designing them
all. Thare are a lot of signs that the slope-
heads who buy these things are dimly
aware that semething is missing. Everything
alse you buy in our world comes festooned
with big fat trademarks which are printed
somaetimes even in day-glo colors. Soaps,
detergents, toothpastes, beers are all
alike—thay really 1zy that trademark out.
There's no way you can mistake a can of
Pabst Blue Ribbon for a Bud. And for curi-
ous reasons, people really dig brand names.
These reasons ara beyond the scope of this
column, but it seems to be true,

Detroit is tha single exception. You have
to get right next to any “unit," and let’s face
it, that's what they are, walk around it a cou-
ple of times, peer ciosely at the hubcaps,
the hood and the deck lid to figure out just
what the hell it is, and even then you slrike

| bought it originatly liked to think of them-

®

Shepherd’s Theorum
of Disappearing
Manufacturers, or,

it’s not a Dodge .
it's a Polara may
be your key to
understanding Detroit

®

out if thatl cheesy little decal that says
“Duster” was flushed down the drain at the
local automatic car wash,

To disguisa this curious identity efface-
ment, the manufacturers have taken to of-
tering as “luxury options” silly pseudo-her-
aldic radiator ornaments, tinny sad fake
"*spoilers,"” foam padded ‘‘racing wheels™
and on and on and on. The basic fact re-
mains that these things are about as alike
as the guys who drive them,

Yel the inexplicable urge remains in the
breast of numerous Archis Bunkers to tell
the world what he is. This has led to some
really strange things, not the least of which
is the current, and growing, sale of giant de-
cals, often ¢covering the entire back window,
proclaiming o the world the owner's individ-
uality by driving a FORD/PLYMOUTH/
PONTIAC/CHEVY/DODGE.

| state catagorically that this idictic trend
has great significance for the future of De-
troit. | believe that one of the major reasons
that the VW had such dramatic success in
our country in the past was because there
was no way tc hide the fact that it was a
VW. And there was nothing else that even
ramotely looked fike it, drove like it, or even
sounded like it. Many of the paople who

selves ag “different” from the Grdinafy run
of lemmings; more sensitive, mdre deaply
concemed, truly intellectual, sic. Thera was
a secrat sense of satlisfaction in geing
against the grain, and when they meat ¢ne
another on the street they'd beep (VYW
horns realty do boep), wave to each other in
silent salute, members of a special extra-
beautitul clan. However, it was this very suc-
cass that has finally killed the VW mystique.
The very uniqueness that a VW once con-
ferred on its owner has now become numb-
ing anonymity. The Bug is now as plentiful
as Coke cans, hence those seekers after
truth and baauty are now looking eise-
where. Now every Associate Professor
drives something, anything, Japanese,

VW, in its frantic convulsions to recoup ils
lost mystique, has come up with one of the
oddest ironies of our time: the so-called
“The Thing.” To make it in 1973, they have
reinvented a World War || Wehrmacht Jeep.
They'd have a real winner if they went all
the way and offered as an option genuine
unit numbers and a classy Wehrmacht des-
art paint job with fake bullat holas,

On the home front, there have baen
some strange developments too, particulas-
ly noticeabls in the TV commercials extol-
ling various Detroit beauties. Thay have to-
tally given up trying to explain why their car
is hatter than tha other guy's. Since we all
know now, secretly, whether we admit il or
not, that they're all damn near alike, now
people are seen selecting cars wearing
blindtolds, which | maintain is a Freudian
ship. And like all Freudian slips has spilled
the beans. You can buy a car blindfolded
and do just as well as the guy walking
around the lot with his contacts wide open.
Other commercials feature sincera-looking
Archie Bunker types earnestly telling you as
they drive why they bought their second
Razzmobile without any hesitation.

“Them guys don't gimme a fas! shuffle.
When they tell ya they'ra gonna fix some-
thing, why, they actually really do, and the
service is great. Like, it's realiy great. . .

Nowhere is there any mention of the car
itself, just somathing called “Service."

The finat statement of this obscurantism
now has a commercial that is all about how
the commaearcial was made, a whole big
brouhaha about how this guy gets a cat o
squat on top ol a Cougar (Mercury, you
booh). This one harely even shows the car
at all and probably was shot at the Disney
studios in Burbank.

It's very easy, in fact 100 easy, 1o blame

Delroit for all this, but | suspect that the rea-
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“Grand Prix*" Steering Whesls, imported from England, Of-
tered in mahogany rim with bright polished lreme, or padded
black leather rim with biack frame. Complete wilh hub it
ready for installation,

Most imporied car modols, al
Mos| American car models, at

UnkSyn

$10.95
SU Carburetor Tool Kits
2-Carh, Model . ... .. $5.75

3-Carb. Model ., . .. . 750

Leather Stearing Wheel Cov-
o 57.95. Black, or twown,
Specily car.

Smia. Itakian Air Morn .
2-Trumpel model |, . $19.95
3- Trumpel model . 34.95

Rubber Floor Mais, black, HALDA

Sprite, Midget, TR $10.15:  Halda Speed Pilot . .
MGB $13.25; 240-2 $12.95;  Halda Twin Master
XKE $17.30. Prices/pr, Halda Trip Maszter . .

Imparted English i
Driving Gloves !
in men's and

ladles” tizas.

Sports Glova, capeskin front, knit back . . .. ... ...
Open Back Glove, alf black capeskin . .

Full Covarage Racing Glove, all black cape .

Stirling Moss Summer lee pigshin liont
Stirling Moas Winter Glove, silk lined .

Insignia 'l"anlmrds. $2.95 each, 6 for $15.95. 14 oz. metal
mug, with glays bottom, and foll color Myiar™ emblem, lor:
Alla, Audi, Bent! BMW Camaro, Capri, Cobra, Cowetlo
Cougar, Datsun. euan Fiat, Ford Hanvii, Jaguar, Lotus,
Maserali, Mercedes, MG, Musiang, Opel leo. {'osrsche, Teolls.
Royce, Spnlv T yutl A, Vega \'DNO and other dulgns

Embroidered Emh‘lcm: in tull color aesugns of most cars.
Washable. Pocket size $1.00 sach

KeyFob Key Case TieBar Cuff Links Genuine Zippo
$1.75 $2.50 $2.95 $41.95 Lighter $5.95

Ever popular persanal accessories, with medallions in brilliant
jewster's glass enamels.

states and countries, 55 95 each

Crested
Gearshifl
¥nobs
Watnut $3.95
Vioyl 34.95 L 2 A
Wilh the medallion of :nur car's authenlic crest, ina superblr
hand-fitting gearshiti knob.
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Mﬁ. 2'6" x 3" in bnﬂ-anl enamel, designs l'or mosl

BELL Hetmets:
RISIZIS
St 359,98
Star-120 $59.95

COVERALLS: : g
Nemex, white, 1 piece ., ... . .. $70.00
Nomaex, while, 2 piece ......"... 75.00
Fypro, goid, 1 of 2 piece ., ... .. 109.50
Nomez Undeewoar, top ......., 12.50

KON| Shack Absorbers for the uitimate in hmdh Pnces
each: BMW 2002 Fr $42.50, R $28.50; Sllnf.

R $28.50; 2402 Fr $43.00, R 343.00; Por 911/912 Fr
$43.00, R $30.00; Porsche 914 Fr uaoo R $37.00. Models

ter mosl imported and domeslic cars in slock.

Fiberglass
Spoilers

Front models $32.

Fial 850 $56.05, Fiat 124 $86.65, ARE-6 85095, MG TD
$47.00, MGA 356.05, MGE $69.35, Sprite/Midgel $56.05,
TR-250 $61.15, TR-6 §B86.65, Spslhre 1.55.

Hardtops: reinlorced fiberglass In In
consiruction, inchuding all hardware. Finished
Shipped treight coilec:

Sprite / Midget

Takhot lhc:hg Ilnrrors, Hnt

Glenn /Chillan Manuals: MG,

YW, Volvo $4.95, Alfa, Dat. oy convex lens:

sun 35.50, Fiat, XKE #303 Jr,, %"
Porsche, Toyota, Tnumpn. #3300 5r., 40"
$5.05, BMW !G 95, Mer- #3011 5S¢, a¥”

cedes, Sanb $7.9! #3133 Sr., A

Stons- % ‘@

g'iuards d SIO 504

hea Iam f, :
Meg Po"c'.’w Claxsic Car Wax $5.00,

War $3.00, Classie Car Care

$1550 Spollamp $6.95  ¥i'eh s,

V.95 en,

Abarth
Roll Exhaust
Bars Systams

madel k. Shi
Straet from $79.50. o  in slock. Shipped

i freight collect.
tition (SCCA) trom $99,
Freight Collect,

Cibie 77 lodine
Headtamp 4
Convarsion

3422.60/pr.
Drager Tirs Gage $8.95. Tungsten ¢

Reads in pounds/Hgms., 23,50 3
with locking pointer’ $24.30/pr

Lucas :

#5576 Cibie #95

Lucas #576 Lamp, tungsten, 67 spot, or fog . ... .. $18.70
Cibie #40 Larnp, iodine, 5%"; spot, orfog ... .. ... 24.60
Citrie #95 Lamp, nodme, M ospotordog .. ... .. ... 26.80
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Prices inchuda posiags or shipping, except whars noted.
Catalogus 50¢, ul'mdahh with your firsl order; or,
sant free with your order,

WILCO, Box 1128, Rochosler. N. Y. 14603

son for the deadening sameneass of many
things in today's &fe stems from the simgle
{act that most people (and | mean most
people} have a great lear of appearing “dif-
lerent.” There is a little of that in all of us.
It's not easy tor a 16-year-old to admit to his
friends that he just doesn't dig Rock and sc
he trots along meekly with the crowd to the
next big $12.50 per ticket rip-off and pre-
tends. His father is no diffarent whan he
drives his new car into tha'lu_l. at the plant.

However, there are signs that the search
for identity which has been going on with
growing intensity is beginning to pop out in
curious places, But the fads remain. Jog-
ging is out; tennis s in. Bicycles were in and
are now showing signs of 1apering off. Bul
that great mastodon, the Detroit aircraft car-
rier-style car, goes on.

This total sameness in the automobile
world has caused a little embarassmeant
among pecple who claim expertisa in cars. |
suppose | shouidn't put this down for the
record, but it actually happened. A group of
Car and Driver stafters, including Boh
Brown, our raspacted and fearad editor,
were standing around on a New York street
on the East Side, watching the traffic atrug-
gle by. It suddenly occurred to at least three
of us almost simultaneously that we
couldn’t give certain identification to the
cars without deep study. It was a moment of
grim truth for all of us.

But the car, as a means by which the
owner can express some deep psychic
longing, is still 2 vatid medium. However, the
manufacturers ara conspiring to maka it
harder and harder for the great pulsating
mass to identify with individual margues. |
can remember when whole afternoons
could be devoted to the defense of whatey-
er make you were driving at the moment, in
the face of sarcastic insulls irom your
friends. You were either a “Ford man" or a
“Chevy man," with [oyalties that were
passed down from one generation 10 anoth-
er like preferences in beer or cigarettes.

Maybe thal's why there is a cument craze
for junkers from the Forties and Fifties. Let's
face it, a Studebaker, particularly the one
with those damn propellers on the beak,
looked like whal it was. I've even thought
from time to tima that mayba all this disap-
pearing autornotive individuality might be an
unconscious form of defense on the par of
the manufacturers. For the last five or six
years the onslaught of criticism directed at
the Detroit biggies: GM, Ford, Chrysler, has
risen 10 a flood tide. Maybe they are with-
drawing into a subconscious shroud of com-
mitteedom which makes it virtually impossi-
ble 1o tell a Ford from a GM preduct so that
no one stands out 1o be shot down. They
prefer not to make Fords or Chevys or
Plymouths, but just “cars.” In that they're
no different from most of the rest of us, who
desire to hide and yet make it big. Soon
there won't be any names, just Hertz cars or
Avis cars in four or five differant flavors.
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